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A HERO FOR OUR TIME 

A SUPER HERO FOR ALL TIME 

SUPERMAN 
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IN A TIME THAT PUTS BIG STOCK IN 

BRAGGING RIGHTS,  

SUPERMAN  
IS STRONGER THAN GRAVITY, 

STRONGER THAN WEAPONS, AND 

STRONGER THAN EVIL..   
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A FORCE UNTO HIMSELF – DEDICATED 

TO GOOD. DEFENDER OF OUR RIGHT 

TO PEACE, AND NEMISIS TO THOSE 

WHO WOULD TAKE IT.  
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A CHARACTER, AN ICON, A SOLID BRAND  

THAT EVERYONE UNDERSTANDS 

• Superman has what no other superhero has: an instantly 

identifiable character and a symbol—the “S” shield—that 

speaks to all without explanation 

 

• For boys, Superman is a character and a shield that 

stand for what is good, strong, and powerful  

 

• For adults, the Superman shield is a silent personal 

statement, a fashion icon with the power of a legend 

behind it.    
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GLOBAL RESEARCH FINDINGS 

 

Through the combination of qualitative and quantitative research,  the goal 

was to determine the optimal way to position Superman to our primary target 

audience of boys age 6-9 in advance of the release of a new live-action 

movie.  The research explored the following: 

 

– What relevance does Superman have with boys today?  

 

– Is he cool compared to other super heroes supported by film and TV 

content?   

 

– Purchase intent with boys and parents across multiple categories 
 

 

Focus groups were conducted with two groups of boys age 7-8 and 8-9 yrs old plus parents in four markets: 

                      -Costa Mesa, CA      -Chicago, IL        -London, UK         -Mexico City, MX  

Our quantitative survey included 2652 online interviews with boys ages 6-9 and parents of boys in this age group.  Interviews were conducted across the US, UK, Spain, 

France, and China, with roughly 400 interviews in each international country and 1000 in US. 

 

Globally, awareness for Superman is very high, and he is a top 3 favorite super 

hero with boys, even without any recent content 
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SUPERMAN MEASURES UP WITH THE 

SUPER HERO COMPETITION 

Awareness: 

• By any definition, Superman is the stereotypical super hero – both awareness 

and familiarity are high 

• Globally, everyone knows Superman (over 95% awareness level) 

• Average of 85% of boys “like him” which puts him right alongside the most 

popular super heroes (Batman 85%, Spiderman 90% and Ironman 72%) 

• 84% of respondents say he’s “cool” 

 

His Powers: 

• Flight, speed and strength are his most recognizable powers 

• Boys are also fans of his laser vision 
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Purchase Interest:    

• Over 70% of boys are exited to see the new movie    

• Boys are most interested in video games, DVDs, construction sets, and 

action figures    

• Even though Superman doesn’t need a vehicle, boys think it’d be cool to 

see what Superman might use    

• And are highly likely to ask mom for stuff after they see the movie 

 

Parents Thoughts:   

• Parents know Superman (awareness at over 97%)   

• They believe he is the best super hero role model for their kids   

• They believe a new movie can rekindle the connection with their boys 

BOYS WANT THE STUFF… 
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WHAT BOYS AND MOMS ARE SAYING 

ABOUT SUPERMAN… 

“He’s quite clever in the way that he 

uses his brains to win, not always his 

muscles”  - Donte, 8, London 

“I want a Superman Lego set where 

you can build the icy fort that he 

escapes to” - Mark, 8, Costa Mesa 

“If the movie brought back Superman more 

modern…my son would want everything 

connected to the movie” - Mom in London 

“He tries to be like a normal person most 

of the time but then he can become Super 

when he is needed” - Josh, 8, Costa Mesa 

   

   

“He wants to save everyone, even just 

regular people, and he feels bad if he 

can’t do it” - Milo, 8, London 

“There are certain things that we just don’t want in 

the house, but Superman has a 100% wholesome 

attachment, there is nothing weird or demonic” - 

Mom in Mexico City 

“He has the most powers out of any 

super hero – and they don’t come 

from a gadget”  - Oscar, 7, Mexico City 

“He protects the universe, not 

just one city” - Alfie, 8, London 
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SUPERMAN 
EVERYTHING YOU THINK YOU KNOW ABOUT 

HIM IS ABOUT TO CHANGE…  
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 From visionary filmmakers            

Christopher Nolan and Zack Snyder       

comes the reinvention of the world’s greatest 

super hero. MAN OF STEEL is an epic 

action film that spans Earth and space.  

 

 

MAN OF STEEL 
June 14, 2013 



13 

In the pantheon of super heroes, Superman is the most recognized and revered 

character of all time.  Clark Kent/Kal-El (Henry Cavill) is a young twenty-

something who feels alienated by powers beyond anyone’s imagination.  

Transported to Earth years ago from Krypton, an advanced alien planet, Clark 

struggles with the ultimate question ‘Why am I here?’  Shaped by the values of 

his adoptive parents Clark soon discovers that having super abilities means 

making very difficult decisions.  When the world needs stability the most, it 

comes under attack.  Will his abilities be used to maintain peace or ultimately 

used to divide and conquer?  Clark must become the hero known as 

Superman, not only to shine as the world’s last beacon of hope but also to 

protect the ones he loves. 

 

STORY SYNOPSIS 
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MAN OF STEEL FIRST LOOK 
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Zach Snyder – Director 
(Sucker Punch, Watchmen, 300,  

Legends of the Guardians) 

STELLAR FILMMAKING TEAM 

http://www.imdb.com/title/tt0409459/
http://www.imdb.com/title/tt0416449/
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“Christopher Nolan has one of the great procedural  

minds among contemporary filmmakers.” 

- Scott Foundas / Village Voice  

“A visionary motion picture that torches the rule book on 

superhero movies and redefines the genre.” 

- Dann Gire / Daily Herald (Chicago) 

Christopher Nolan – Producer & Writer 
(The Dark Knight Rises, Inception,  

The Dark Knight, Batman Begins) 

STELLAR FILMMAKING TEAM 

http://www.imdb.com/title/tt0468569/
http://www.imdb.com/title/tt1375666/
http://www.imdb.com/title/tt0372784/
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David Goyer and Christopher Nolan – Writers 
(The Dark Knight Rises, Inception, The Dark Knight, Batman Begins) 

STELLAR FILMMAKING TEAM 

http://www.imdb.com/title/tt0468569/
http://www.imdb.com/title/tt1375666/
http://www.imdb.com/title/tt0372784/
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Henry Cavill as Superman 
(The Immortals, The Tudors, Stardust) 

February 18, 2011 issue 

"Other actors put that suit on and it's a joke, even if they're great actors.  Henry put it on, and he exuded 

this kind of crazy-calm confidence that just made me go, ‘Wow. Okay, this is Superman.’” Zack Snyder 

CAST 
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GENERAL ZOD 

A Kryptonian criminal with the same powers as 

Superman including: superhuman strength, 

speed, intelligence, freeze breath, heat vision, 

invulnerability, and flight 

LOIS LANE 

An ambitious investigative 

reporter working for the Daily 

Planet set to crack the biggest 

news stories in Metropolis 

Academy Award Nominee Michael Shannon as General Zod 
(Boardwalk Empire, Jonah Hex, Revolutionary Road) 

Academy Award Nominee Amy Adams as Lois Lane 
(The Fighter, Julie & Julia, Enchanted) 

CAST 
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MARTHA AND JONATHAN KENT 

The Kents are Superman’s adoptive parents on Earth who 

guide him through his journey to become a Super Hero 

Academy Award Nominee Diane Lane as Martha Kent 
(Secretariat, Nights in Rodanthe, Unfaithful) 

Academy Award Winner Kevin Costner as Jonathan Kent 
(Message in a Bottle, JFK, Dances with Wolves) 

CAST 
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Academy Award Winner Russell Crowe as Jor-El 
(Gladiator, A Beautiful Mind, Master and Commander) 

Laurence Fishburne as Perry White 
 (CSI, The Matrix trilogy) 

Antje Traue as Faora 
(5 Days of War, Pandorum) 

JOR-EL 

A scientist and biological father to 

Kal-El, aka Superman.  He sends 

his son into space to save him from 

their dying planet of Krypton 

 

FAORA 

A Kryptonian warrior who fights 

along side General Zod 

 

CAST 

PERRY WHITE 

Editor of the Daily Planet 

newspaper and Lois Lane’s boss 
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MULTIMILLION DOLLAR ADVERTISING CAMPAIGN 

•  TV 

•  Print 

•  Online 

•  Event 

•  Outdoor 

•  In-Theater 

• PR/Media Promotions 

• Mobile & Interactive Marketing 

Man of Steel will be a major tentpole theatrical with studio-wide support including: 

Genre: Super Hero/Action/Adventure 

Anticipated Rating: PG-13 

STUDIO-WIDE MARKETING SUPPORT 



MAN OF STEEL is Bigger 

Superman Returns Man of Steel 

Villains Lex Luthor General Zod and his army of Kryptonian 
warriors 

Vehicles None 
Kryptonian spaceships, flying beasts  

and  an army of military vehicles 

Weapons None 
Kryptonian weaponry used in space and on 

Earth 

Superman 
Suit Classic look 

New look similar to the “New 52” look now in 
comics 

Story 
Emphasis Superman’s return to Metropolis 

Origin story; action-packed;  

other-worldly 
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MOS STYLE GUIDE OVERVIEW 

• Movie guide features 4 character art styles: 

–Highly-rendered art (Young Mens/Boys/Packaging/POP)  

–Illustrated art (Boys) 

–Interpretive art (Young Mens) 

–Unit Photography  

 

•  Boys art will include Superman, General Zod (and other key 

characters), vehicles, creatures, weapons, ships, locations, 

graphics 

•  Young men’s graphics program will include edgy character art and 

glyph-based graphics 

•  Graphics program will also be developmed for Juniors 

•  Style guide will deliver to licensees May-July 2012 for global 

development, production and shipping of movie merchandise May 

2013 
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MAN OF STEEL SETS THE STAGE FOR 

A POWERFUL RETAIL EXPERIENCE 

 
•  As one of the most hotly anticipated movie releases of 2013, Man of 

Steel will propel consumer products across all categories and demos, to 

all levels of retail 

 

•  Products will be developed for boys inspired by broad movie themes and 

for adults based on film imagery and storyline 

 

•  Mattel, our master toy licensee, will offer a robust movie-inspired toy line 

including action figures, vehicles, playsets and role-play 

 

•  Other key licensees include LEGO, Junkfood, Hallmark and Rubies 
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A POWERHOUSE BRAND 

WITH GLOBAL IMPACT 
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Superman content for kids and adults reach consumers around the world 

DC Nation on 

Cartoon Network 

Consumer 

Products 

Video Games Theme Parks  

& Live Events 

Comic Books 

Home Video 

Man of Steel 

Online  

& Digital Content 

FUELING THE CORE 

 

http://www.sixflags.com/national/index.aspx
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ON CARTOON NETWORK 

Now on Cartoon Network as a multi-platform franchise, DC Nation is the 

ALL NEW, exclusive home for original DC animation properties 

including SUPERMAN, Batman and more...  

 

Backed by Warner Bros., DC Entertainment and Cartoon Network, DC 

Nation will be an on-air and online programming block populated with 

series, event programming, original shorts, exclusive behind-the-

scenes of theatrical production and an insider look into the world of all 

things DC Comics.  
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DCNATION.COM & 

CARTOONNETWORK.COM 
The Ultimate Destination for the Ultimate Heroes 

SUPERMAN is front and center at 

DCNation.com, the go-to online site 

where his young fans can find the 

latest Man of Steel info, games, full-

length episodes of the TV 

adventures, character profiles, 

secret files, and special downloads 
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WE’VE TAKEN THE REINS OF THE 

ACTION TO AMAZING ONLINE WORLDS 

 
DC Universe Online is a Massively Multi-player Online Game featuring the top 

DC Comics characters, including SUPERMAN, Batman, and Wonder 

Woman.  Targeting the young men’s gaming audience, this high-energy 

combat action game is designed to mix player-created heroes and villains in 

a fast-paced action experience. 
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WE’VE COLLECTED HIS ADVENTURES 

TO RE-LIVE THE EXCITEMENT 

 DC Universe Original Made-For-Video Movies keep SUPERMAN top-of-

mind with kids of all ages, continually expanding a legion of fans 

 

• In the last 2 years, 4 new titles have been released 

• In Development for 2012: 

•  Justice League Doom 

• Superman vs. The Elite   
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Beginning in September 2011, DC Comics released the “new 52” with  

books beginning at #1 for all titles. Superman is featured in 5 books 

including Superman, Action Comics, Justice League, Supergirl,  and 

Superboy. 

BORN ON THE PRINTED PAGE, SUPERMAN 

REMAINS AT THE FOREFRONT OF COMICS 
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THE FUTURE OF  

SUPERMAN  
IS NOW 

Superman is like no other super hero and in 

2013 will be unlike anything ever done 

before!  

 

With new content, all-new art programs  

and products Superman will bring the action 

and excitement to fans of all ages. 
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SUPERMAN 


